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Welcome to the ski industry’s newest and most cutting-edge trade magazine — the FREESKIER TREND BOOK.

Launched at the 2014 SIA Snow Show, the
premier issue of the TREND BOOK gained
thunderous  applause for its unrivaled
coverage of the brands, products, people
and trends driving the sport today. Anchored
by FREESKIER's massive audience and survey
capabilities, the TREND BOOK compiles survey

results from more than 10,000 unique
respondents. The result is an incredibly
accurate snapshot of which brands and
products are most coveted by skier under the
age of 34 — which represent almost 2/3 of all
ski participants today.

The FREESKIER TREND BOOK has become the
new benchmark by which snow sports trade
magazines are measured. And the 2015
edition looks to raise the bar even higher
- with more pages, stories, product and
analysis of the hottest brands in skiing today.
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TREND BOOK

WHO & WHAT FREESKIER MAGAZINE

AUDIENCE

Freeskiing has become the largest and most influential segment of the
skiing market. Today, skiers under the age of 34 represent almost 2/3

of all ski participants. Given the size and influential power of these RANKINGS COMPRISED OF SUR VEY
skiers, companies can't afford to overlook them, or worse yet, insult RESULTS FROM 70, 000+ UNIQUE
them. These consumers have a BS alarm that triggers instantly if

something feels disingenuous. The FREESKIER TREND BOOK is here to RESPONDENTS

help ensure that your company knows what'’s hot, and what’s not, for
2015 and beyond.

SIA SNOW SHOW ATTENDEES REPRESENT:

80% of retail buying power* in the snow sports industry

96% of supplier market share (ski, snowboard, apparel, backcountry)
1,000 snow sports brands presenting their collections

850 media/press in attendance

(Sources: SIA Snow Show Fact Sheet; *Buying Power index measured by Leisure Trends Group)

MARKET

FROM 2010/11 TO 2012/13, SKIERS WHO IDENTIFIED THEMSELVES AS:

FREESKIERS ALPINE SKIERS SNOWBOARDERS

-28%

INCREASED A WHOPPING 47% DECLINED BY 28% (FROM DECLINED BY 10% (FROM
(FROM 3.6M TO 5.4M) 11.5M TO 8.2M) 8.2M TO 7.4M)

—— TWIN-TIP SKIS ——

£

ALMOST 2/3 OF ALL SKI PARTICIPANTS TWIN-TIP SALES IN 2012/13, TWIN-TIP REPRESENTED 31.45%
ARE AGES 34 & UNDER UP 56% FROM 2009/10 OF ALPINE SKI SALES IN 2012/13

+60%

(Sources: SIA Snow Sports RetailTRAK™ Data; SIA/Physical Activity Council 2013 Snow Sports Participant Study)
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HOwW FREESKIER MAGAZINE

EDITORIAL

The TREND BOOK is produced by the editorial staff at FREESKIER, ensuring Features

that the coverage is the most genuine and cutting edge in the space. Consumer Buying Habits

Most Popular Brands (voted by 10,000+ respondents)

Best Advertising Campaigns (voted by 10,000+ respondents)
Cutting Edge Technologies and Products

Industry Influencers

State of Snow Sports

Articles include reviews of the hottest up-and-coming products; in-
depth analysis of the season’s best advertising campaigns; surveys
showcasing the leading brands and trends in the space; and how-to
stories to help retailers hedge their bets on which products to buy, and
how to sell them on the retail floor.

8™ LESSONS FROM
THE OTHER SIDE

'WHAT THE $KI INDUSTRY CAN LEARN FROM THE SNOWBOARDING BUBBLE

SALES TRENDS AND DEMOGRAPHICS FROM AN EXPLODING |

OR DIE

OUTSIDE:

MEMBERS ONLY

WHO

DO

YOU ¢ UNIQUE
LOVEE 4 o, VOTERS

WHEN ARE YOU MOST LKELY TO PURCHASE
YOUR NEW)USED S GEAR?"

WE ASKED READERS:
15 THIS ADVERTISEWEN
EFECTV
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HOW

FREESKIER MAGAZINE
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THE
FALL LINE
COLLECTION

STANDARD
ADVERTISTING

The FREESKIER TREND BOOK offers full-page and spread ads. No
partial ads accepted.

Custom Advertorial Design Sample from 2015 Trend Book.

BRAND DIRECTORY
ADVERTISING

The FREESKIER TREND BOOK features a custom advertorial section
comprised of two-page advertorial spreads, highlighting the product
stories that you want shared with the industry. The right-hand
page showcases up to three new products, and the opposing page a
story about your company, written by the editors of the FREESKIER.

(Note: companies must be invited to participate in this advertorial section)

RATES

CIRCULATION

The FREESKIERTREND BOOK promotes your brand and products to snow
sports manufacturers and retailers - the most valuable segment of the
trade industry. Copies are distributed via publication bins at the SIA
Snow Show, and hand-delivered to all exhibitor booths. Additional
copies are mailed to industry VIPs at the conclusion of the show. A
digital edition of the TREND BOOK is released digitally in early spring,
garnering up to 20,000 additional views.

INSIDE BACK COVER SPREAD $8,500
TWO PAGE BRAND DIRECTORY ADVERTORIAL $7,500
ONE PAGE AD $4,500
SIA SNOW SHOW TRADESHOW 7,000
INDUSTRY/VIP SUBSCRIBERS 2,000
PROMOTIONAL 1,000

TOTAL DIGITAL COPIES 20,000

TOTAL DISTRIBUTION 30,000
SPACE CLOSE DATE: MATERIALS DUE DATE: RELEASE DATE:
DECEMBER 15, 2014 JANUARY 5, 2015 JANUARY 29, 2015
]| BobvsTock: |_COVERSTOCK:
80 LB, #3 146 LB, #3 MATTE
SINGLE PAGE:  9.5" x 11.5" 10.5" x 12.5" 10" x 12"
TWO-PAGE SPREAD:  19.5:x 11.5" 205" x 12.5" 20" x 12"

8%



CONTACTS

EDITORIAL
Editor
Henrik Lampert

(303) 834-9775 x115
henrik@freeskier.com

Project Editor
Damian Quigley
(303) 834-9775 x114
damian@freeskier.com

Senior Editor

Donny O’Neill

(303) 834-9775 x121
donny@freeskier.com

Online Editor
Thacher Stone
(303) 834-9775 x115
henrik@freeskier.com

Art Director

Chris Hotz

(303) 834-9775
chris@poetsandprophets.net

Senior Writer

Tess Weaver

(303) 834-9775
tess@tessjweaver.com

FREESKIER MAGAZINE

SALES

Associate Publisher
Zach Berman

(303) 834-9775 x122
zach@smpmags.com

Senior Account Executive
Jason Smith

(208) 360-8255
jason@smpmags.com

Senior Account Executive
Nicole Birkhold

(616) 560-1402
nicole@smpmags.com

Account Executive
Grant Savige

(303) 834-9775 x123
grant@smpmags.com

Account Executive
Lindsey Hagen

(303) 834-9775
lindsey@smpmags.com

STORM MOUNTAIN PUBLISHING

Founder & CEO
Bradford Fayfield
(303) 834-9775 x101
brad@smpmags.com

Finance & Operations Director
Andrew Fuhrer

(303) 834-9775 x106
andrew@smpmags.com

Finance Coordinator
Erin Gunther

(303) 834-9775 x108
erin@smpmags.com

Director of Digital Media
Jonathan Glass

(303) 834-9775 x118
jon@smpmags.com

Content Production Manager
Shane Dowaliby

(303) 834-9775 x120
shane@smpmags.com

STORM MOUNTAIN PUBLISHING CO.
FREESKIER & SNOWBOARD Magazines
137 2nd. Ave., PO Box 789
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